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Answer all the Questions on the same question paper.

Section-I

State whether the following statements are True or False. 


(5X1=5 Marks)
1
Mobile Web apps are typically built using HTML5 and Java.
(TRUE)
4. 
Tablet computers rely on the Internet cloud for processing and storage.











(TRUE)
           3.  
Google Apps is an example of cloud computing.


(TRUE)
4
Procurement Process is used for searching the Suppliers.

 (TRUE)
5
A Blog is a personal webpage created by an individual or corporations to communicate with people. 




     
 (TRUE)



Section-II

Circle the right answer from the answers given below:


(5X1=5 Marks)
1
Which of the following is the core communications protocol for the Internet?

A) Telnet

B) FTP

C) TCP/IP

D) SSL

Answer:  C

2
Which element of the business model addresses the question of why a customer should buy from the firm?

A) Revenue model

B) Competitive advantage

C) Market strategy

D) Value proposition

Answer:  D

3 Which of the following forms of online advertising is growing the fastest?

A) Paid search

B) Sponsorships

C) Video

D) Rich media

Answer:  C
4
Which of the following is not an example of a social network?

A) Wikipedia

B) Twitter

C) Pinterest

D) Facebook

Answer:  A

5 Which of the following types of online market segmentation and targeting involves using age, ethnicity, religion, etc.? 

A) Psychographic

B) Demographic

C) Technical

D) Contextual

Answer: B
Section-III

Answering all the Questions (Short answer)



(5X2 =10Marks)

1. What is Affiliate Marketing?

In affiliate marketing, one Web site agrees to pay another Web site a commission for new business opportunities it refers to the site.

2. List the main types of e-commerce

The main types of e-commerce are Business-to-Consumer (B2C), Business-to-Business (B2B), and; Consumer to Consumer (C2C).

3 Write the full forms of the following:

a. CGI Common Gateway Interface
b. ASP: Active Server pages
c. FTP : File Transfer Protocol 
d. URL: Unique server locater
4
What is cloud computing?

Cloud computing is internet-based computing in which large groups of remote servers are networked to allow the centralized data storage, and online access to computer services or resources. Clouds can be classified as public, private or hybrid. 

5
What is Web 2.0? Give examples of Web 2.0 sites. 
Ans: Web 2.0 is a set of applications and technologies that allows users to create, edit, and distribute content; share preferences, bookmarks, and online personas; participate in virtual lives; and build online communities. In other words, Web 2.0 is the set of new, advanced applications that have evolved along with the Web’s ability to support larger audiences and more involved content. 

Examples: Facebook, Pinterest, Twitter, YouTube, Instagram, Wikipedia, Stumble Upon, Tumblr, and Word Press,

Section-IV

Answer any one of the following Essay Type Questions


(1X5 =5Marks)

1. Q1.  
Discuss the major key elements of a business model.

Eight Key Elements of a Business Model are as:

1. Value proposition:  A value proposition is a promise of value to be delivered and acknowledged and a belief from the customer that value will be appealed and experienced. 

2. Revenue model:  It primarily identifies what product or service will be created in order to generate revenues and the ways in which the product or service will be sold. 
3. Market opportunity is defined by revenue potential in each market niche in which company hopes to compete

4. Competitive environment: Includes both direct and indirect competitors

5. Competitive advantage: It occurs when an organization acquires or develops an attribute or combination of attributes that allows it to outperform its competitors.
6. Market strategy: Details how a company intends to enter market and attract customers

7. Organizational development: Typically, divided into functional departments. As company grows, hiring moves from generalists to specialists.

8. Management team: A strong  management team:

· Can make the business model work 

· Can give credibility to outside investors

· Has market-specific knowledge

· Has experience in implementing business plans

OR,

Q2. What are the three main broad impacts the Internet has on marketing? 

Answer 2 :  The Internet has three broad impacts on marketing. First, the Internet as a communications medium has broadened the scope of marketing. Marketing messages can now easily reach a greater number of people. Second, the Internet has increased the richness of marketing communications by combining text, video, and audio content into rich messages. Some even think that the Web is a richer medium than television or video because of the complexity of messages and the huge amount of, and wide ranging, content that is available. Third, the Internet has greatly expanded the information intensity of the marketplace by providing marketers with fine-grained, detailed, real-time information about consumers as they transact in the marketplace. 

Answer :  

.

.

THE END

